




White	
  Hat	
  Viral	
  Marketing	
  through	
  use	
  of	
  Infographics	
  

Definition:	
  The	
  term	
  viral	
  marketing	
  refers	
  to	
  data	
  and	
  content	
  that	
  is	
  developed	
  with	
  the	
  sole	
  purpose	
  
of	
  being	
  spread	
  and	
  shared	
  by	
  others.	
  	
  

Types	
  of	
  Marketing:	
  While	
  Youtube	
  videos	
  and	
  flashsites	
  and	
  games	
  have	
  become	
  the	
  notorious	
  outlet	
  

for	
  viral	
  campaigning,	
  they	
  offer	
  very	
  little	
  in	
  terms	
  of	
  an	
  SEO	
  strategy.	
  Using	
  a	
  third	
  party	
  site	
  such	
  as	
  
this	
  will	
  allow	
  virtually	
  zero	
  link	
  juice	
  to	
  your	
  site	
  and	
  do	
  nothing	
  for	
  your	
  keywords.	
  	
  
	
  

For	
  the	
  past	
  3	
  years	
  infographics	
  have	
  been	
  taking	
  over	
  the	
  viral	
  marketing	
  scene	
  specifically	
  with	
  the	
  
intent	
  of	
  SEO.	
  With	
  Google’s	
  algorithm	
  constantly	
  becoming	
  more	
  complex	
  it	
  will	
  become	
  increasingly	
  
more	
  important	
  that	
  your	
  site	
  possesses	
  high	
  quality	
  natural	
  links	
  from	
  other	
  domains	
  as	
  well	
  as	
  social	
  

sites.	
  Google	
  has	
  begun	
  testing	
  with	
  GoogleSocial,	
  which	
  ties	
  your	
  identity	
  in	
  the	
  social	
  sphere	
  with	
  the	
  
rankings	
  of	
  your	
  keywords.	
  An	
  explanation	
  with	
  Google’s	
  intentions	
  with	
  Social	
  is	
  in	
  the	
  video	
  below:	
  
http://www.youtube.com/watch?v=4hAgiIXuNbs&feature=player_embedded	
  

Many	
  SEO	
  firms	
  believe	
  that	
  this	
  is	
  the	
  direction	
  that	
  Google	
  is	
  taking	
  in	
  the	
  future	
  and	
  many	
  firms	
  have	
  

began	
  to	
  shift	
  their	
  marketing	
  strategies	
  to	
  the	
  social	
  networks.	
  	
  

Types	
  of	
  Links	
  Acquired:	
  Through	
  a	
  high	
  quality,	
  well	
  timed	
  and	
  designed	
  infographic	
  your	
  site	
  will	
  have	
  
the	
  potential	
  to	
  receive	
  hundreds	
  if	
  not	
  thousands	
  of	
  backlinks.	
  You	
  will	
  never	
  be	
  penalized	
  or	
  blocked	
  
by	
  Google	
  for	
  possessing	
  these	
  links	
  and	
  it	
  will	
  also	
  help	
  diversify	
  your	
  link	
  portfolio.	
  The	
  majority	
  of	
  

these	
  links	
  will	
  be	
  from	
  a	
  list	
  of	
  forums,	
  social	
  networks,	
  and	
  Twitter	
  accounts.	
  However,	
  the	
  real	
  benefit	
  
from	
  an	
  infographic	
  is	
  the	
  quality	
  of	
  links	
  from	
  news	
  networks,	
  blogs,	
  and	
  other	
  outlets.	
  I	
  have	
  
specifically	
  had	
  infographics	
  on	
  the	
  front	
  page	
  of	
  Yahoo,	
  the	
  Huffington	
  Post,	
  and	
  CNN	
  to	
  name	
  a	
  few.	
  

Links	
  from	
  these	
  sites	
  would	
  cost	
  tens	
  of	
  thousands	
  of	
  dollars	
  per	
  year	
  if	
  purchased,	
  yet	
  the	
  client	
  was	
  
able	
  to	
  obtain	
  these	
  links	
  for	
  the	
  price	
  of	
  an	
  infographics.	
  	
  

Examples	
  of	
  my	
  Work:	
  Last	
  year	
  we	
  were	
  approached	
  by	
  a	
  major	
  American	
  University	
  with	
  the	
  sole	
  

purpose	
  of	
  building	
  their	
  links	
  and	
  a	
  social	
  following.	
  A	
  social	
  site	
  was	
  created	
  where	
  we	
  hosted	
  their	
  
infographics.	
  Their	
  keywords	
  included	
  very	
  completive	
  terms	
  such	
  as	
  “Masters	
  in	
  Psychology”	
  and	
  other	
  
areas	
  of	
  online	
  education	
  degrees.	
  They	
  were	
  on	
  the	
  3rd	
  page	
  of	
  Google	
  when	
  we	
  started,	
  now	
  they	
  

currently	
  rank	
  2nd	
  for	
  that	
  keyword.	
  	
  

Online	
  education	
  and	
  degrees	
  are	
  extremely	
  boring	
  and	
  tedious.	
  I	
  went	
  about	
  it	
  a	
  different	
  way	
  by	
  
making	
  a	
  campaign	
  of	
  4	
  infographics	
  called	
  “Diagnosing	
  Hollywood”.	
  This	
  took	
  examples	
  of	
  bad	
  science,	
  
medical	
  practices,	
  and	
  other	
  things	
  abundant	
  in	
  Hollywood	
  drama	
  and	
  brought	
  them	
  to	
  light.	
  	
  

Unfortunately	
  the	
  original	
  infographics	
  have	
  been	
  redirected	
  to	
  their	
  main	
  homepage	
  for	
  SEO	
  purposes,	
  
but	
  I	
  do	
  have	
  some	
  screen	
  shots	
  of	
  the	
  success	
  in	
  the	
  campaign.	
  	
  

As	
  you	
  can	
  see	
  in	
  the	
  screenshot	
  below,	
  we	
  were	
  able	
  to	
  secure	
  nearly	
  38,000	
  links	
  for	
  their	
  social	
  site,	
  
with	
  the	
  majority	
  of	
  them	
  coming	
  from	
  the	
  infographics	
  and	
  social	
  networks	
  in	
  the	
  “Diagnosing	
  

Hollywood”	
  campaign.	
  I	
  have	
  had	
  to	
  blur	
  out	
  their	
  name	
  for	
  confidentiality	
  purposes,	
  but	
  their	
  
infographics	
  went	
  extremely	
  viral	
  in	
  a	
  short	
  amount	
  of	
  time.	
  	
  



	
  

	
  

One	
  of	
  my	
  favorites	
  for	
  their	
  “Masters	
  of	
  Business”	
  was	
  entitled	
  “The	
  Business	
  Behind	
  Jersey	
  Shore”	
  
enjoyed	
  mentions	
  from	
  CNN	
  and	
  various	
  news	
  outlets,	
  as	
  well	
  as	
  time	
  on	
  the	
  front	
  page	
  of	
  Digg,	
  Reddit,	
  
and	
  StumbleUpon.	
  	
  Attached	
  to	
  this	
  email	
  are	
  some	
  examples	
  of	
  my	
  work	
  that	
  I	
  hope	
  you	
  will	
  look	
  

through.	
  	
  

	
  


